Curriculum Vitae

Name:
Paul Ralph Davey

Address: 
138 Mortimer Road


London


NW10 5SN



Tel: 020 8969 6875


Mobile: 07966 016 296

D.O.B
6th May 1962

Interests:
Cycling, kayaking, motocross, 4x4, wildlife, photography, hiking, cooking, music 

Skills: 
See addendum

Jan 2007 – Present
Paul Davey Creative - self employed freelance


Have been working as a freelance for existing and new clients supplying copy, design and art direction for brochures, websites etc. as well as photography for Partners SMR Advertising, Site Intelligence, First Great Western, The Hat & Feathers, Score Music & Entertainment, MCIA (Marketing Consultancy in Action), CPiO Ltd and Cheston Construction.

Feb 2006 – Dec 2006 
Pendragon Marhaus


Contract Senior Designer/Copywriter


This was a freelance position that was originally intended to last no more than a month.


Pendragon Marhaus is the ‘embedded’ design and marketing agency for the UK Land Investments Group, a multinational group of companies that specialise in identifying and, marketing and promoting land for housing development to investors. The Group also owned several media related businesses amongst them, Conduit Business Information and Chorus Direct. Headed by an ex advertising account director, the group was very marketing-led.


My role at Pendragon Marhaus was multi-faceted and included: 

· Graphic design–creating brochures promoting UK land sites and developments in the Gulf and India, financial investment prospectuses and generic corporate brochures for various group companies. Part of the challenge was to ‘wean’ them off creating multi-page brochures (some of 100-plus pages) in Freehand!

· Branding/corporate identity–creating/refining brands of various in-house companies

· Technical artworking–converting CAD drawings into detailed, polished site maps (using Freehand) for the marketing material

· Copywriting–writing the text for various publications, ads and brochures, news releases, TV commercials and websites

· Web design– Basic designs options for their web developer to work from

· Photography– various commercial and PR shoots.

· Marketing strategy–working with various stakeholders to help define the strategic direction for products and their campaigns

· Video cameraman–shooting numerous customer seminars as well as some support location camerawork for the in-house video unit.

Jan 2004 – Jan 2006
Visible Solutions Marketing Communications 


Managing Director
· Account Management

· Marketing Strategies

· Creative Strategies

· Copywriting

· Graphic Design

· Art Direction

· Web Design

· Web Strategy

· Photography

· Production Management

· Video Production

· Branding


Visible Solutions is the trading name of Paul Davey Marketing Communications Limited.  The company was set up during the time I was contracting for Sage and as the conditions of the Sage contract changed, I was cleared to pursue additional, non-competing business.  


I have developed good relationships with several key Sage Business Partners including Pinnacle Computing, Ibex Systems, BDE Group, Signum Solutions and Object Group.  I have used this as a basis on which to establish the company in the IT sector as a marketing solutions specialist.


Outside of the Sage realm, Visible Solutions has made inroads into other IT businesses, most notable of which are Site Intelligence Limited, www.site-intelligence.co.uk a leading web analytics solutions provider, and Cyrane Systems, a merchant server and e-business software developer. Both have engaged Visible Solutions to supply their entire collateral, media, online and direct marketing needs.

Feb 2002 – Jan 2004
Sage UK Limited Enterprise Solutions Division


In-house Marketing Services (Contractor)

Overall responsibilities included liaison with the Sage Marketing team to develop product collateral and direct marketing campaigns for both Sage and their reseller channel.  I was also heavily involved in the architecting, design and development of the Sage Enterprise Solutions Division website (www.sage.com/ses) along with other additional short-term micro-sites, email campaigns and presentations.


As the workload grew, I employed additional staff to assist and to allow me to concentrate on rolling out the Sage Vision Marketing Support Programme, which I was developing for the channel.  This programme was designed to assist the channel in maximising the value of their MDF by providing them with a low cost, high value strategic, creative and production service offering:

· Marketing Strategies

· Creative Strategies

· Copywriting

· Graphic Design

· Art Direction

· Web Design

· Web Strategy

· Photography

· Production/Supplier Management

· Branding

· Events co-ordination



Towards the end of 2003 Sage underwent a major restructuring exercise.  Essentially, the many disparate divisions were amalgamated under two “umbrellas”:  the Small Business Division and Mid Market Division.  A major brand realignment exercise was undertaken to re-establish and consolidate the corporate identity. I was tasked with re-creating the entire collateral range of the erstwhile Sage Enterprise Solutions Division within two months.


With the new structure in place, several responsibilities that had once been mine were transferred to Sage’s Newcastle headquarters where they have a large in-house marketing services facility. This left me free to more actively pursue other non-competing business.

Aug 2001 – Jan 2002
Business Development Director


Carrdale Design, London

I was employed by Carrdale design to fulfil two main roles: The first was to instil a more marketing-driven process in the company, ensuring that creative, marketing and client objectives were properly synchronised.  The second was to establish a medium term plan to recruit new business in line with the Principal’s planned growth objectives.


The company drew clients from three distinct areas: Events management, the wine trade and exhibition companies.  In addition they had several other clients from a wide range of sectors. During my short time with Carrdale Design I was involved in numerous projects with several respected organisations including Corney & Barrow and the British Chambers of Commerce.


Due to the size of the business and related pressures, I found it difficult to implement my plans and decided to pursue the offer of a contract from Sage.

Jan 2001 – June 2001
Marketing Manager


Office Centre Central Limited, Bracknell

I was employed by Office Centre Central, a newly established online IT hardware, telecommunications and peripherals supplier to manage the full scope of their marketing operations.


The main focus of the company was B2B with a special interest in the education sector.  I was responsible for producing the monthly catalogue of around 80 pages along with other DM pieces, as well as building and maintaining (in conjunction with the IT department) their extensive ecommerce website.


Unfortunately the company folded in June 2001

Aug 2000 – Jan 2001
Numerous short term temporary contracts for:


Desktop Personnel


Parkside Recruitment


During this period I was a new immigrant to the UK and was searching for employment, supplementing my income with temp work.

1990 – 2000
Managing Director


Visible Solutions, Harare, Zimbabwe

At the beginning of 1990 I set up my own business as an advertising and design consultant. I set up Zimbabwe’s first fully digital graphics studio offering both creative and repro services. I quickly built this up as a creative and technical outsourcing facility for several of Zimbabwe’s leading advertising agencies, employing several people and working creatively with many top Zimbabwean and international brands including Coca-Cola, Barclays, Nissan, Mazda, Land Rover, Hyundai, Scania, Ciba Geigy, Unilever, Air Zimbabwe, Zimbabwe Sun Hotels, Delta Corporation, Shearwater Adventures and many smaller tourism and safari ventures.


I also developed small client bases in Zambia, Mozambique, South Africa and Botswana, mainly involved in tourism.


I left Zimbabwe after deciding that I could no longer tolerate the political climate and the collapsing economy.

1984 – 1990
Creative Director


Impact Advertising, Harare

I joined Impact Advertising as a visualiser in June 1984 and quickly rose through the ranks to become Creative Director in 1988.


During my time with Impact I was deeply involved in a wide range of activities across all media including radio and television as well as looking after a very busy creative team.


I played a leading role in turning Impact from a small “hot shop” into a leading, highly respected agency.

Jan 1983 – June 1984
City & Guilds Graphic Design & Printing, Harare Polytechnic

Jan 1982 – Jan 1983
Artist


Visual Ads 

Jan 1981 – Dec 1982
Assistant Manager


Kapena Farm, Tengwe, Zimbabwe
Jan 1980 - Dec 1980
A levels (Art, Art & Craft,  History, English)


Chisipite School, Harare

Jan 1975 – Dec 1979
to O-Levels at Oriel Boys School, Harare

Jan 1970 – Dec 1974
Lewisam Junior School, Harare

Jan 1968 – Sept 1969
Tennyson School, Bulawayo
ADDENDUM

Skills:
With more than 20 years’ experience in the marketing and advertising industry I have developed a wide range of skills.  Having been fortunate enough to work in Zimbabwe I was able to fully develop my abilities without being “pigeon-holed” into one specific skill set.


I further developed my knowledge of marketing by having made it my business to understand the full context of my work rather than just the narrow focus of the particular task I am asked to fulfil.

Leadership



– 
Have extensive experience in managing teams and overall business 


Strategy



– 
Have created ground-up marketing communication and branding strategies for several businesses including a merchant bank in Zimbabwe.  Have deep understanding of building effective campaign strategies including structure, content and execution. 


Copywriting



– 
Being involved with the strategic planning of campaigns has helped me develop as a copywriter, converting strategy and positioning into well reasoned, persuasive text for both campaigns and product marketing collateral. 


Design



– 
When I started in the advertising industry it was as a visualiser, progressing to Art Director and on to Creative Director.  I started my career before DTP had made any impact in the industry and this has given me excellent planning skills as back then, mistakes were very time consuming to rectify.


Illustration



– 
I have always had a flair for illustration with a wide range of skills enabling me to produce both technical illustrations and creative visuals 


Web Design

· I have produced numerous websites and email campaigns.  I have good HTML skills but my real strength in web design lies in the initial mapping and navigational architecture, page layouts and storyboards, working with dedicated HTML designers and developers.
See examples: 
www.sage.com/ses (replaced by new sage.co.uk site) 
www.site-intelligence.co.uk 
www.istug.com 


Video Production



– 
I have scripted, storyboarded and produced in excess of 70 television commercials in Zimbabwe as well as numerous other corporate video pieces.  In the UK I have produced and edited video case studies, amateur dramatic films and corporate events.


Video Editing



– 
Final Cut Pro – intermediate - advanced


Project Management



– 
Have managed several long term marketing communications projects.


Photography



– 
Have art directed many shoots over the years working with hired photographers.  Now do my own commercial photography, specialising in “industrial portraiture” and pack shots.  Also shooting landscapes and architecture for stock library.
Software skills:
MS Office - good


Macromedia Freehand - expert


Macromedia Fireworks - expert


Macromedia Dreamweaver MX - intermediate


Macromedia Contribute - expert


Macromedia Flash - beginner


Adobe Photoshop - expert
Adobe Illustrator – intermediate


Adobe InDesign – expert


Adobe PageMaker - advanced


Quark Express - expert


Final Cut Pro – intermediate/advanced

Platform skills:
MacOSX - expert


Windows - advanced
